
Gao Xiu 

The Image of Jews in Literary Works Translated into Chinese: Translations of 

Shakespeare’s The Merchant of Venice and Dickens’ Oliver Twist as Case Studies 

PhD Dissertation  

The Department of Translation and Interpreting Studies, Bar-Ilan University 

This work was carried out under the supervision of Prof. Rachel Weissbrod 

2018 

 

Abstract 

 

In this dissertation, I combined translation studies and imagology, a distinct research 

field focusing on the processes of constructing and transforming cultural images, to 

analyze the image of Jews in two literary works, William Shakespeare’s The 

Merchant of Venice (1600) and Charles Dickens’ Oliver Twist (1838), and their 

Chinese translations. I have selected two translations for each literary work: Laura 

White’s (1914-1915) and Shiqiu Liang’s (1937/2001) for The Merchant of Venice; 

Wen’an He’s (1977/1997) and Rude Rong’s (1984) for Oliver Twist. Based on 

Pageaux (1989,1994), the analysis of the image of Jews is conducted from two 

perspectives: intrinsic text-based analysis and extrinsic contextual analysis. The 

former, which focuses on the text itself, is conducted on three levels: lexical items, 

larger textual units reflecting hierarchical relations between ‘self’ and ‘other’, and the 

entire plot. At each level, comparisons are made between the source text and each 

translation, and between the two translations of the same literary work. The extrinsic 

contextual analysis mainly concerns the study of the historical context of the realities 

of the ‘other’ on the one hand and the author on the other hand. The four translations 

selected were produced in different times, and they are imbued with the features of 

their respective social background. It has been found that in all of them, the 

translators’ needs, which are influenced by their personal identities and social 

background, play a most significant role in the construction of the images of Jews.  

  Since paratexts play an important role in image-making (Weissbrod, 2016), the 

paratexts accompanying the translations (mainly the ‘Preface’ of Liang’s translation, 

‘Afterword’ and ‘Brief Comments on the Novel’ of Wen’an He’s translation and 

‘Afterword’ of Rude Rong’s translation,) have been taken into account. It has been 

found that the crucial role of the paratexts in guiding the interpretation of the 



translated works extends from the lexical items to the entire plot. It is particularly 

significant when the translator renders the source text faithfully, because in that case, 

the paratexts may be the only means by which the translator directs the readers to the 

desirable interpretation which fits his or her views.  

  The analysis conducted in this dissertation shows that the two translators of The 

Merchant of Venice concern themselves with the Jewish identity of the antagonist, 

each in his or her own way, which can be a sound explanation to why the 

reconstructed image of Jews varies so much from the original. In the two translations 

of Oliver Twist, on the other hand, Fagin still retains his Jewish identity, but the 

reconstruction of his image is focused on his identity as a criminal.  

  The analysis conducted throughout this dissertation leads to the conclusion that 

translation complicates the original ‘self-other’ opposition because of the involvement 

of the translator as a third party. Moreover, the reconstructed image in the translation 

is possibly not only that of the ‘other’, but also that of the author. According to 

Pageaux (1989, 1994), there are three kinds of attitudes that the author may hold 

towards the ‘other’: manias, phobias and philia, which correspond to liking, aversion 

and an in-between position. The image of the ‘other’ is determined by the author’s 

attitude. If the translator shares the author’s attitude towards the ‘other’, this attitude 

and the resulting image of the ‘other’ are transplanted into the translated text and 

transferred to the target readers. However, if the translator does not share the same 

attitude, each of the three above-mentioned attitudes may transform into another one. 

The image of the ‘other’ changes accordingly and this also affects the image of the 

author. 


